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INDEPENDENT AUDITORS’ REPORT

To th e Board of Dire ctors
Gre e n Country Marke ting
Association, Inc.

W e h ave audite d th e accom p anying financialstate m e ntsof Gre e n Country Marke ting Association, Inc.
(a nonp rofit organization), wh ich com p rise th e state m e nt of financialp osition- m odifie d cash b asisas
of June 30, 2013, and th e re late d state m e nt of activitie s, functionale x p e nse , and cash flows-m odifie d
cash b asisforth e ye arth e n e nde d, and th e re late d note sto th e financialstate m e nts.

Management’s Responsibility for the Financial Statements

Manage m e nt isre sp onsib le for th e p re p aration and fair p re se ntation of th e se financialstate m e ntsin
accordance with th e m odifie d cash b asisof accounting asde scrib e d in Note 1, th isinclude sth e de sign,
im p le m e ntation, and m ainte nance of inte rnalcontrolre le vant to th e p re p aration and fair p re se ntation
of financialstate m e ntsth at are fre e from m ate rialm isstate m e nt, wh e th e rdue to fraud ore rror.

Auditors’ Responsibility

Our re sp onsib ility isto e x p re ssop inionson th e se financial state m e ntsb ase d on our audit. W e
conducte d our audit in accordance with auditing standardsge ne rally acce p te d in th e Unite d State sof
Am e rica. Th ose standardsre quire th at we p lan and p e rform th e audit to ob tain re asonab le assurance
ab out wh e th e rth e financialstate m e ntsare fre e of m ate rialm isstate m e nt.

An audit involve sp e rform ing p roce dure sto ob tain audit e vide nce ab out th e am ountsand disclosure s
in th e financialstate m e nts. Th e p roce dure sse le cte d de p e nd on th e auditors’judgm e nt, including th e
asse ssm e nt of th e risksof m ate rialm isstate m e nt of th e financialstate m e nts, wh e th e r due to fraud or
e rror. In m aking th ose risk asse ssm e nts, th e auditor conside rsinte rnalcontrolre le vant to th e e ntity’s
p re p aration and fairp re se ntation of th e financialstate m e ntsin orde rto de sign audit p roce dure sth at are
ap p rop riate in th e circum stance s, b ut not for th e p urp ose of e x p re ssing an op inion on th e e ffe ctive ne ss
of th e e ntity’sinte rnal control. Accordingly, we e x p re ssno such op inion. An audit include s
e valuating th e ap p rop riate ne ssof accounting p olicie suse d and th e re asonab le ne ssof significant
accounting e stim ate sm ade b y m anage m e nt, aswe ll ase valuating th e ove rall p re se ntation of th e
financialstate m e nts.

W e b e lie ve th at th e audit e vide nce we h ave ob taine d issufficie nt and ap p rop riate to p rovide a b asisfor
ouraudit op inion.



Opinion

In our op inion, th e financial state m e ntsre fe rre d to ab ove p re se nt fairly, in all m ate rial re sp e cts, th e
financialp osition of Gre e n Country Marke ting Association, Inc. asof June 30, 2013, and th e ch ange s
in itsne t asse tsand itscash flowsfor th e ye ar th e n e nde d in accordance with th e m odifie d cash b asis
of accounting asde scrib e d in Note 1.

Basis of Accounting

W e draw atte ntion to Note 1 of th e financialstate m e nts, wh ich de scrib e sth e b asisof accounting. Th e
financial state m e ntsare p re p are d on th e m odifie d cash b asisof accounting, wh ich isa b asisof
accounting oth e r th an accounting p rincip le sge ne rally acce p te d in th e Unite d State sof Am e rica. Our
op inion isnot m odifie d with re sp e ct to th at m ate r.

Other Matter

Our audit wasconducte d for th e p urp ose of form ing an op inion on th e financialstate m e ntsasa wh ole .
Th e b udge tary com p arison inform ation isp re se nte d for p urp ose sof additional analysisand isnot a
re quire d p art of th e b asic financialstate m e nts. Such inform ation isth e re sp onsib ility of m anage m e nt
and wasde rive d from and re late sdire ctly to th e unde rlying accounting and oth e r re cordsuse d to
p re p are th e financialstate m e nts. Th e inform ation h asnot b e e n sub je cte d to th e auditing p roce dure s
ap p lie d in th e audit of th e b asic financialstate m e nts, and accordingly, we do not e x p re ssan op inion or
p rovide any assurance on it.

Cloth ie r& Com p any, CPA's, P.C.
Se p te m b e r26, 2013
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Green Country Marketing Association, Inc.
Statement of Financial Position-Modified Cash

June 30, 2013

ASSETS

Current Assets
Cash and cash equivalents $ 13,534
Money-market cash 92,850
Certificates of deposit 102,370

Total Current Assets 208,754

Fixed Assets
Fixed assets 61,485
Accumulated depreciation (54,655)

Total Fixed Assets 6,830

Other Assets

Total Assets $ 215,584

LIABILITIES AND NET ASSETS

Current Liabilities
Payroll tax liabilities $ 7,144

Total Current Liabilities 7,144

Net Assets
Unrestricted 204,411
Increase (Decrease) in Net Assets 4,029

Total Net Assets 208,440

Total Liabilities & Net Assets $ 215,584



See accompanying notes and independent auditors’ report.
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Green Country Marketing Association, Inc.
Statement of Activities-Modified Cash Basis

For the Period Ended June 30, 2013

UNRESTRICTED NET ASSETS
Revenue and Gains

Membership dues $ 26,290
Matching funds 209,366
Advertising income 232,557
Coop advertising 203,949
Miscellaneous income 2,648
Website income 615
Interest earned 1,271
Other income 11,676

Total Revenue and Gains 688,372

Expenses
Program expenses 462,824
Administrative expenses 221,519

Total Expenses 684,343

Increase (Decrease) in
Unrestricted Net Assets 4,029

TEMPORARILY RESTRICTED NET ASSETS
Revenue and Gains

PERMANENTLY RESTRICTED NET ASSETS
Revenues and Gains

Increase (Decrease) in Net Assets $ 4,029



See accompanying notes and independent auditors’ report.
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Green Country Marketing Association, Inc.
Statement of Functional Expenses

For the Period Ended June 30, 2013

Functional Expenses
Salaries and payroll taxes $ 240,096
Employee benefits 25,159
Insurance 3,719
Travel expense 12,405
Office/postage expenses 2,883
Equipment/furniture repairs 7,878
Rent and parking 19,980
Telephone 6,646
Accounting/auditing 8,283
Dues and subscriptions 4,148
Miscellaneous 5,608
Education/sponsorship 3,461
Depreciation 2,742
Distribution/publication 29,473
Production and creative 15,541
Public relations 8,730
Co-op advertising 87,699
Travel shows/conventions 18,673
Newspaper/magazine/media 57,088
Special events 116
Oklahoma Today/Preview 20,819
Guides/coupon book 99,475
Website expansion/maintenance 3,721

Total Functional Expenses $ 684,343



See accompanying notes and independent auditors’ report.
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Green Country Marketing Association, Inc.
Statement of Functional Expenses

For the Period Ended June 30, 2013

Administrative Expenses
Salaries/payroll taxes $ 120,902
Employee benefits 25,159
Insurance 3,719
Travel expense 12,405
Office/postage expenses 2,883
Equipment/furniture repairs 7,878
Rent and parking 19,980
Telephone 6,646
Accounting/auditing 8,283
Dues and subscriptions 4,148
Miscellaneous 3,313
Education/sponsorship 3,461
Depreciation 2,742

Total Administrative Expenses $ 221,519



See accompanying notes and independent auditors’ report.
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Green Country Marketing Association, Inc.
Statement of Functional Expenses

For the Period Ended June 30, 2013

Program Expenses
Salaries and payroll taxes $ 119,194
Miscellaneous 2,295
Distribution/publication 29,473
Production/creative 15,541
Public relations 8,730
Co-op advertising 87,699
Travel shows/conventions 18,673
Newspaper/magazine/media 57,088
Special events 116
Oklahoma Today/Preview 20,819
Guides/coupon book 99,475
Website expansion/maintenance 3,721

Total Program Expenses $ 462,824
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NOTES TO THE FINANCIAL STATEMENTS
June 30, 2013

1. SUMMARY OF SIGNIFICANT ACCOUNTING POLICY

Basis of Accounting

The financial statements of Green Country Marketing Association, Inc. have been prepared on the
modified cash basis of accounting, which is a comprehensive basis of accounting other that generally
accepted accounting principles. Modifications to the cash basis of accounting include recording
depreciation on property and equipment and accruing for payroll taxes.

Basis of Presentation

The Association is required to report information regarding its financial position and activities according
to three classes of net assets: unrestricted net assets, temporarily restricted net assets, and permanently
restricted net assets.

Cash and cash equivalents

For purposes of the statement of cash flows, cash and cash equivalents are considered to be highly liquid
depository accounts with a maturity of less than three months.

Estimates

The preparation of financial statements in conformity with generally accepted accounting principles requires
management to make estimates and assumptions that affect certain reported amounts and disclosures.
Accordingly, actual results could differ from those estimates.

Expense Allocation

The cost of providing various programs and other activities has been summarized on a functional basis in
the Statement of Activities and in the Reconciliation of Cash Expenditures. Accordingly, certain costs
have been allocated among the programs and supporting services benefited. Directly identifiable
expenses are charged to programs and supporting services. Management and general expenses include
those expenses that are not directly identifiable with any other specific function but provide for the overall
support and direction of the Association.

General Statement

The Green Country Marketing Association, Inc. is a multi-county organization established under the laws of
the State of Oklahoma. The purpose of the Association is to promote and encourage the development of
tourism and commerce through various forms of advertising and promotion.

The Association derives a significant portion of its income from advertising sales and managed cooperative
advertising, as well as contributions and the sale of memberships. These revenues come mainly from
business enterprises in the eighteen county area of Oklahoma known as Green Country. The remainder of
revenues are derived from the State of Oklahoma and fund raising events. The Organization presents
periodic reports to the State showing expenses paid, and the state reimburses the organization for one
hundred percent of the allowable expenses limited to the amount allocated to Green Country Marketing
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Association, Inc. Reimbursements from the state are recorded as income in the fiscal year in which they are
received.

Fixed Assets

Equipment is recorded at historical cost. Depreciation is computed on the straight-line basis over its
estimated useful life. Green Country Marketing Association’s capitalization policy is to capitalize any
equipment over $500.00. Any purchases of equipment under $500.00 is expensed in the period purchased.

Income Tax

The Internal Revenue Service has determined that the Organization meets the requirements of the Internal
Revenue Code and is exempt from federal income tax under Section 501(c)(6) of the Code.

Restricted and Unrestricted Revenue

Contributions received are recorded as increases in unrestricted, temporarily restricted, or permanently
restricted net assets, depending on the existences and/or nature of any donor restrictions.

2. CASH AND INVESTMENTS

The Green Country Marketing Association, Inc. maintains its cash accounts in F&M Bank and Century
Bank located in Tulsa, Oklahoma. Accounts are guaranteed by the Federal Deposit Insurance Corporation
up to $250,000. As of June 30, 2013 the Association had no uninsured receipts.

3. REIMBURSEMENT FROM THE STATE OF OKLAHOMA

As described in Note 1, the Organization receives funding from the State of Oklahoma in the form of the
reimbursement of 100% of allowable expenditures, limited to the amount allocated by the state for matching
funds. State reimbursements are identified according to the fiscal year program from which the State makes
the payments. Payments received during the year for the F.Y. 2013 contract totaled $209,366. This is
approximately 30.4% of the total revenue for this organization and may be considered a concentration of
revenue.

Total expenditures for the organization were $684,343. The state reimbursed 30.6% of the total expenditures
for a total of $209,366, the amount paid by the state as matching funds for Green Country Marketing
Association, Inc. for the 2013 fiscal year.

4. ANNUAL PUBLICATIONS

Green Country Marketing Association published four publications this year. The publications include Guide
to Green County, Shop, Dine, and Fun, Destination Oklahoma, and Attractions Map. Guide to Green
Country is a color publication that the Green Country Marketing Association publishes annually as its
principal fulfillment piece. Each year 100,000 copies are produced and distributed. Green Country Shop,
Dine and Fun Guide is a four-color publication. Each year 50,000 copies are produced and distributed.
Destination Oklahoma is a four-color publication. Each year 2,500 copies are produced and distributed.
Attractions Map is a color publication that Green Country published and distributed 65,000 copies. The
publications are distributed in state tourism information centers, in chambers of commerce, and as direct
fulfillment of inquiries received in the Green Country office.
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5. LEASE AGREEMENT

Green Country Marketing Association, Inc. entered into office space lease agreement with Swadener
Investment Properties LLC on August 8, 2003. The lease is payable in equal monthly installments of
$1,250 on or before the first day of each calendar month during the term. Green County Marketing
Association, Inc. paid the first and last month’s installment of $2,500 as “pre-paid rent” when the lease
was executed. The Association moved into a larger office space in the same building and as of January 1,
2012 the rent increased by $300 for a total of $1,550 per month.

6. ADVERTISING COSTS

Because Green Country Marketing Association Inc. is in the business of promoting the development of
tourism and commerce through various forms of advertising, all advertising costs are expensed in the
period paid and none of the costs are capitalized.

7. SUBSEQUENT EVENTS

No events have occurred through the date of these financial statements that need disclosed in the financial
statements.
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INDEPENDENT AUDITORS’ REPORT ON INTERNAL CONTROL OVER FINANCIAL
REPORTING AND ON COMPLIANCE AND OTHER MATTERS BASED ON AN AUDIT

OF FINANCIAL STATEMENTS PERFORMED IN ACCORDANCE WITH
GOVERNMENT AUDITING STANDARDS

To th e Board of Dire ctors
Gre e n Country Marke ting Association, Inc.

W e h ave audite d, in accordance with th e auditing standardsge ne rally acce p te d in th e Unite d State s
of Am e rica and th e standardsap p licab le to financial auditscontaine d in Government Auditing
Standards, issue d b y th e Com p trolle r Ge ne ralof th e Unite d State s, th e financialstate m e ntsof Gre e n
Country Marke ting Association, Inc. (a nonp rofit organization), wh ich com p rise th e state m e nt
financialp osition-m odifie d cash b asisasof June 30, 2013, and th e re late d state m e ntsof activitie s,
functional e x p e nse -m odifie d cash b asis, and cash flowsfor th e ye ar th e n e nde d, and th e re late d
note sto th e financialstate m e nts, and h ave issue d ourre p ort th e re on date d Se p te m b e r26, 2013.

Internal Control Over Financial Reporting

In p lanning and p e rform ing our audit, we conside re d th e Association’sinte rnalcontrolove r financial
re p orting (inte rnal control) to de te rm ine th e audit p roce dure sth at are ap p rop riate in th e
circum stance sfor th e p urp ose of e x p re ssing our op inion on th e financialstate m e nts, b ut not for th e
p urp ose of e x p re ssing an op inion on th e e ffe ctive ne ssof th e Association’sinte rnal control.
Accordingly, we do not e x p re ssan op inion on th e e ffe ctive ne ssof th e Association’sinte rnalcontrol.

A deficiency in internal control e x istswh e n th e de sign or op e ration of a control doe snot allow
m anage m e nt or e m p loye e s, in th e norm alcourse of p e rform ing th e ir assigne d functions, to p re ve nt or
de te ct and corre ct m isstate m e ntson a tim e ly b asis. A material weakness isa de ficie ncy, or
com b ination of de ficie ncie s, in inte rnal control such th at th e re isa re asonab le p ossib ility th at a
m ate rial m isstate m e nt of th e e ntity’sfinancial state m e ntswill not b e p re ve nte d or de te cte d and
corre cte d on a tim e ly b asis. A significant deficiency isa de ficie ncy, or a com b ination of de ficie ncie s,
in inte rnalcontrolth at isle ssse ve re th an a m ate rialwe akne ss, ye t im p ortant e nough to m e rit atte ntion
b y th ose ch arge d with gove rnance .

Ourconside ration of inte rnalcontrolwasforth e lim ite d p urp ose de scrib e d in th e first p aragrap h of th is
se ction and wasnot de signe d to ide ntify all de ficie ncie sin inte rnal control th at we conside r to b e
m ate rialwe akne sse sor significant de ficie ncie s. Give n th e se lim itations, during our audit we did not
ide ntify any de ficie ncie sin inte rnal control th at we conside r to b e m ate rial we akne sse s. Howe ve r,
m ate rialwe akne sse sm ay e x ist th at h ave not b e e n ide ntifie d.



Compliance and Other Matters

Asp art of ob taining re asonab le assurance ab out wh e th e r th e Association’sfinancialstate m e ntsare
fre e of m ate rialm isstate m e nt, we p e rform e d te stsof itscom p liance with ce rtain p rovisionsof laws,
re gulations, contractsand grant agre e m e nts, noncom p liance with wh ich could h ave a dire ct and
m ate rial e ffe ct on th e de te rm ination of financial state m e ntsam ounts. Howe ve r, p roviding an
op inion on com p liance with th ose p rovisionswasnot an ob je ctive of our audit, and accordingly, we
do not e x p re sssuch an op inion. Th e re sultsof our te stsdisclose d no instance sof noncom p liance or
oth e r m atte rsth at are re quire d to b e re p orte d unde r Government Auditing Standards.

Purpose of this Report

Th isp urp ose of th isre p ort issole ly to de scrib e th e scop e of our te sting of inte rnal control and
com p liance and th e re sultsof th at te sting, and not to p rovide an op inion on th e e ffe ctive ne ssof th e
organization’sinte rnal control or on com p liance . Th isre p ort isan inte gral p art of an audit
p re form e d in accordance with Government Auditing Standards in conside ring th e organization’s
inte rnal control and com p liance . Accordingly, th iscom m unication isnot suitab le for any oth e r
p urp ose .

Cloth ie r& Com p any, CPA’s, P.C.
Se p te m b e r 26, 2013
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Advertising Sales $232,557
Membership in Association 26,290
Co-op Media Advertising 203,949
Miscellanous/Other Income 14,939
Matching Funds 209,366
Interest Income 1,271

$688,372

Allowable
Expenditures Discretionary Total

Claimed Expenditures Expenditures
EXPENDITURES:

Administrative Expenses $0 $100,617 $100,617
Administrative Wages 0 120,902 120,902
Program Wages 0 119,194 119,194

Advertising & Promotional:
Print Production 87,535 48,300 135,835
Media Advertising 114,485 30,302 144,787
Postage/Literature Distribution 7,346 22,127 29,473
Travel Shows 0 18,673 18,673
Other Allowable Promotion 0 0 0
Admin Matched 0 0 0
Other & Misc 0 14,862 14,862

$209,366 $474,977 $684,343

Schedule of Reconcilation of Cash Expenditures

Green Country Marketing Association, Inc.
OTRD Required Schedules

June 30, 2013

Sources of Revenue Schedule

See accompanying notes and independent auditors' report.
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ORIGINAL FINAL ACTUAL VARIANCE

REVENUES
Advertising 267,200 267,200 232,557 34,643
Co-op Advertising 251,000 251,000 203,949 47,051
Interest 1,500 1,500 1,271 229
Matching Funds/Tourism 209,366 209,366 209,366 0
Memberships 30,000 30,000 26,290 3,710
Misc 1,000 1,000 2,648 (1,648)
Productive & Creative 600 600 11,676 (11,076)
Website 2,000 2,000 615 1,385

Total Revenue 762,666 762,666 688,372 74,294

EXPENSES
Administrative 190,230 190,230 221,519 (31,289)
Promotion Expenses 472,063 472,063 462,824 9,239

Total Expenses 662,293 662,293 684,343 (22,050)

Revenue Over/(Under)
Expenses 100,373 100,373 4,029 96,344

14

Green Country Marketing Assocciation, Inc.

BUDGET TO ACTUAL COMPARRISON
June 30, 2013

See accompanying notes and independent auditors' report.


